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ICF Branding

Introduction

Visual presentation is one of the key factors in any sport event. The overall look of venues
and fields of play gives a valuable image to the competition. By being branded and having a
consistent look at each competition, ICF Competitions will become easily identifiable.

This document contains information for Host Organising Committees (HOC) on the
minimum branding requirements for ICF Competition. Branding at venue must be
conducted in accordance with ICF guidelines and following ICF approval
(catherine.wieser@canoeicf.com).

Other guidelines are available on the ICF website in the Event organisers Area/Branding
guidelines

- ICF Look & Style guide use of logo and terminology

- ICF Advertising on Equipment information about boat stickers and BIB

- ICF Partners at ICF Competitions  rights and visibility of ICF partners at ICF competitions
- Various templates (boat stickers, award backdrops),...
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ICF Branding

ICF Branding Checklist

The list of items and areas below must be approved by the ICF before production and must

include the ICF logo.

The branding documents must be sent to the ICF.

The ICF retains the right to decide if the branding is ready for printing so please send at least 2

weeks before printing.

Mandatory Branding Checklist

o All disciplines

o Flat-water disciplines

Branding Minimum ICF Template available Remarks
Size on NF Area/ Marketing

Mandatory for all disciplines

Competition Logo

Medal Award backdrop 400x350cm v

Finish position With ICF logo

Mix zone - Interview Vv

backdrop — Kiss & Cry

\' Accreditation guideline

Accreditation For further details, contact
narelle.henderson@canoeicf.com
Must be hoisted at

ICF Flags Opening/Medal Ceremony.
Available for purchase/borrow

Banners '

VIP aera

Competition program &
results

Mandatory for Flat-water disciplines
Start banner
(Flat-water disciplines)

If possible, on water
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ICF Branding

Start gate/backdrop
(White-water disciplines)

Kiss & Cry backdrop 350x200cm
XCSL Start Platform 400x300cm
BIB

ICF logo must represent at least
20% of all backdrop content

ICF logo must represent at least
20% of all backdrop content
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ICF Branding

1. Mandatory for all disciplines

1.1 Competition logo (all disciplines)

The HOC shall produce a competition logo.
This logo must be submitted to ICF for approval in 2 versions (EPS/JPG) one year before the competition.

The HOC can ask ICF to help in the creation of the logo.

The designation of the competition must be set according to the following guidelines:

The ICF abbreviation, then the Discipline, and finally the Competition.
The Year can either be placed first or next to the location.

E.g.:

2020 |ICF Canoe Slalom World Championships
2020 ICF Junior & U23 Canoe Sprint World Championships
2020 |ICF Canoe Marathon World Cup

2020 |ICF Masters Canoe Sprint World Cup

ICF Canoe
L lcranor s facet 8 ylonc
& WORLD CHAMPIONSHIPS : 20?;" pionships
KRAKOW 4019 ICE WITHWATER CANOEINGY

BANJA LUKA - VRBAS 2019

szeged X\X\\\\W/ “CRNGE spriNT

s WORLD CUP

ICF
CANOE MARATHON

WORLD CUP 2019
BAERUM NORWAY \\\.‘\  rcr canoe siaton
17, 2019 Norld Cup
ICF EXTREME CANOE SLALOM
5%\-‘: World Championships
//J}\\\ 5,= 8, 9, 2019 | Prague, Czech Republic
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ICF Branding

1.2 Medal Award Backdrop (all disciplines)

To have a visual impact, dimensions of the backdrop should be no less than 400x350cm with logos
that should more than 45 cm x 25cm. Template available here.

ICF logo must be visible in several positions.

@PlanetCanoe banner must be included on top of podium backdrops.

Example Template

nternationa

canoe
federation @PlanetCanoe [EO0O

intemational
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ICF Branding

1.3 Mix Zone - Interview backdrop (all disciplines)

No minimum size of banner, must include ICF logo. Template available here.

2019 ICF Canoe Sprint Junior & U23 World Championships Pitesti Romania / Day 4: Finals

\M

A
k you to all the people
who helped our Federation to '
v,
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ICF Branding

1.4 Accreditations

Guidelines available here

¥ +2019ElfR N T MR
PLOYTEX = VaEJO= ﬂﬁﬁﬁmmm MAﬁﬂﬁﬁ%%ﬁﬂ&nﬁsﬁgggAﬁ%ﬂHﬁhﬁ

COMPETITION SCHEDULE/FFIE

Thursday 17.10.2019./ 2019510917580
K1 Women Jurior/ K1% F 5 F 8
C1 Men Junion/C1% T 548

Short Distance/ S5

C1 Men and C7 Women/ C18 28
K1 Men and Kt Women/ K18 %8
K1 Mer Junior! K18 F B8

O MEDIA/#%{%

K2 Women Junior/ K2% F & ¥4

C2 Men Junior/ C2H T & FL
C1 Women Jurior/ C1% T & 448 =
K1 Women Under 23/ K1%F23$ LI TH The Access Zones/ifi{TX Qlang WANG
C1 Men Under 23/ C18 F23 5 LU T4
K2 Men dunior! K25 TEEH 1 Officials’ Area/ B R X Press/Poto-TV FhiE)/ BRI
K1 Men U23/ K1E F235 LI T4 2 Competition Area/ EEE
3 Team Quarters & Areas BRI RIE CHN th
Saturday 19.10.2019./20195 105198 /875 4 TV Areas/BiLHI{EX
C1 Women/C1%FH# 5 Media Areas/#R{kX
C1 Men/ C1E T4 6 Back of House/[F#1 X ance
K1 Women/ K1%F48 7 VIP Areas/BE X i
KT Mer/ K1EFi8 W
Sunday 20.10.20192019%108 208 FH Shaoxing 2019
C2 Men/C2EFHE £ @«U o g
K2 Women/ K2% T4 Ay
K2 Men/ K2EF48

The ICF Accreditation Card remains the property of the International Canoe Federation (ICF)
for the duration of an event and can be withdrawn at the ICF's discretion. By using this card,
| agree to be filmed, televised, photegraphed and identified during the ICF events.

The Access Zones -wl ’

1 Officials’ Area
2 Competition Area
3 Team Quarters & Areas

5 Media Areas

6 Back of House
7 VIP Areas

O Access to all zones listed above

T ICF Acosciamon Cand srmains e peopesy of e inemasonal Canos Fedemgon
D) Feed thie dustan of an @vend ofed o e wihibaen al the ICF's dracmetion. By using

s castl, | ageea o Ba P, nelaised, phologragred and denilied duing @ ICF
varis

B e
VEJDS pLasTex
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ICF Branding

1.5 Flags

The ICF’s flag should always be on white background and the logo should be hung from left to right.

cange

As a guide, the ICF flag can be printed in the following dimensions:

Ratio |Type Size
2:3 Table flags 10 cm x 15 cm
5:7 15cm x 21 cm_*
1:1 Square Flags 60 cm x 60 cm *

80 cm x 80 cm
2:3 Flags 30 cm x 45 cm

&0 cm x 90 cm

90 cm x 120 cm

100 cm x 150 cm
120 cm x 180 cm *
150 cm X 225 cm *
160 cm x 240 cm *
180 cm x 270 cm
200 cm x 300 cm *
34 Flags 180 cm x 240 cm
35 Flags 90 cm x 150 cm
150 cm x 250 cm

¥ preferred sizes

All additional dimensions must be approved by ICF.

Flags are available for purchase or to borrow. Please write to catherine.wieser@canoeicf.com
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1.6 Banners

Template available here.

—

international #

pzmeic LANETCANOE

federaton |JOIN THE COMMUNITY
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2. Mandatory for Flat-water disciplines

2.1 Start banners

When possible, ICF logo must be placed on the water.

In all cases ICF banners must be visible from the start

2.2 Finish position

Finish position must be clearly identified.
ICF logo must be visible at finish position (on water or on the water bank).
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ICF Branding

3. Mandatory for White-water disciplines

3.1 Start gate / Start backdrop / Start Platform (Extreme
Canoe Slalom)

The HOC is responsible for production of a start gate or backdrop.

e START GATE: If the start position is between two blocks and with slight water flow.

#PLANETCANOE ' 5) 2018 ICF Canoe Slalom

OIN THE COMMUN gl Waorld Championships
gooo ZIB) rio de Janeiro

S ABracan

cance
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Highlights./- 2018 ICF Cang
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ICF Branding
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ICF Branding

3.2 Kiss & Cry backdrop

To have a visual impact on broadcasting/streaming, dimensions of the backdrop should be no
less than 350x200cm with logos that should be no less than 45 cm x 25cm.

international 20191CF | LONDON

'SLALOM
canoe @PlanetCance REQA CANOE LD CUP
e 8 B e @ trm 8 Vi @D Wa o . ¥ s mmoo - EARGS oo
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(ke %uf-' o @’w Ve By e O \ewcn @
Verow @D e F e @B tim ME O bwm

Kiss & Cry Template

international

Competition Logo
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ICF Branding

3.3 Bridges

£3 Krakow

MALOPOLSKA

£3 Krakéw

s

KOLNA
seeilad,

_—

OM
MPIONSHIPS

ICF Junior & U23 Canoe Slalom
World Championships

Mistrzostwa Swiata Junioréw | U23 w slalomie kajakowym

£3 Krakow

MALOPOLSKA

£3 Krakow
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ICF Branding

3.4 Finish position

Finish position must be clearly identified.

ICF logo must be visible at finish position (on water or on the water bank).
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2018 ICF Canoe Slalom
World Championships
Rio de Janeiro
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ICF Branding

ICF Partners’ branding

ICF Official Partners are an important support for the development of the sport. They must be
given a good exposure.

The list of ICF Official Partners who will be present at your event, will be provided to the organizers
four months before the event. If this deadline is too short for you (for printing or layout purposes),
please let the ICF know.

For the sake of consistency and image, we would appreciate if Partners logo would be included
with your banners production. If not possible, the ICF will provide you with the Partners banners.

Partners’ logos are available on the ICF website /Event Organisers/Branding at venue

The ICF Partners’ rights in terms of exposure and access are detailed in the ICF Partners
gquidelines.
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